
 

 

 

 

Answer to CEER consultation 

 

Consultation on CEER draft Handbook on harmonised 

definitions of retail market metrics 

 

September 2016 

 

  

This draft Handbook (C16-SC-46-04) has been developed as a practical guide for NRAs in the process 
of evaluating the performance of their national retail energy markets. By providing a clear 
description and purpose of each metric as well as information on how to quantify the metric and the 
source of data, the handbook will facilitate NRAs’ assessment of their retail markets. In addition, the 
forthcoming pilots and case studies, which will be included in the final Handbook will illustrate how 
the definitions shall be applied in practice.    

CEER invited all interested stakeholders to respond to this public consultation, for which the deadline 
was 19 Sept. 2016. 
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Metric 3. Percentage of consumers connected to “bundled” DSOs 

Description  As energy networks are regulated monopolies, DSOs have exclusive access to all 
customers within their network area. Suppliers bundled with these DSOs have an 
indirect access to such information. The 3rd Package requires legal, functional and 
accounting separation of DSOs and supplier within a vertically integrated utility, 
although it also specifies exemptions from the requirements for smaller DSOs. This 
metric will focus on the legal definition of unbundling.  

Purpose  For new suppliers entering the market, both national and cross-border, equal rules are 
essential. Bundled DSOs and suppliers acting mutually towards customers might 
prevent new actors to enter a market. Therefore, there must be a sufficient level of 
unbundling between suppliers and associated DSOs in order to create a level playing 
field in retail energy markets. This is essential for all competitive actors to compete on 
the same terms.  
The existence of bundled DSOs does not immediately presuppose a problem; 
nevertheless, it might be a sign to further look into the matter. Through this metric the 
NRA can monitor the situation and must then evaluate whether the result reveals a 
problem or whether the market works well despite the existence of customers 
connected to bundled DSOs  

Source of data  Information request and survey to regulated companies.  

Quantification  In order to quantify this metric we suggest that the NRA addresses three main 
questions:  
- Are there DSOs with bundled suppliers exempted from the legal requirements in the 
3rd Package?  
- What is the minimum standard for being exempted?  
- How many customers are connected to exempted DSOs? Compare this amount with 
the total amount of customers in the MS.  

Unit of measure  Regarding unbundling implementation: yes/no and qualitative explanation  
Regarding exempted DSOs and their customers: number and % of total amount of 
customers in the MS.  

Data 
completeness  

NRAs should have access to such information as part of their basic market monitoring.  

Source: CEER draft Handbook, p. 12-13. 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? [p.12-13] 

How would you measure the metric? (10.000 Characters max.) 

SEDC would advise to include different consumer categories, corresponding to their expected level of 

consumption: residential, commercial & administrative, industrial. 

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 
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How can NRAs ask you for data in a way that would minimise administrative work? 

-  

 Comment (please focus your comments on issues related to data collection)  

-  

 

Metric 4. Percentage of consumers with regulated energy prices 

Description  By definition, an end-user regulated price is a price subject to regulation by a public 
authority, as opposed to an end-user price exclusively set by the interaction of supply 
and demand. Price regulation can take different forms such as the setting or approval 
of prices, price caps or various elements of these. Regulation can be set ex-ante (price 
is defined by the responsible authority on underlying information on the market, before 
market participants conclude contracts based on these prices) or ex-post (price is 
checked and possibly amended/changed by responsible authority after contracts have 
been concluded by market participants). The regulatory intervention can also be social, 
when a regulated price is set for specific consumer groups, e.g. vulnerable customers 
(social tariffs). Another relevant distinction is about regulation that is permanent and 
regulation that is designed as temporary, with a clear end date.  
Regulated energy prices distort competition in the market and might prevent new 
actors, both national and cross-border, to enter a market.  
 

Purpose  The purpose is to measure the impact of price regulation in the market, with the 
ultimate goal to abolish the regulated energy prices in order to remove the barrier to 
entry for a new supplier and to create a level playing field between competing actors. 
  

Source of data  NRAs generally already provide this data for the CEER database, which is used for the 
ACER/CEER MMR.  
Retailers are the main source for this data but, depending on the market, bundled 
DSOs/suppliers may also be a relevant source.  
 

Quantification  In order to quantify this metric we suggest that the NRA addresses three main 
questions:  
What type of price regulation applies to gas and electricity markets?  
What is the proportion of customers (and their consumption volume) with regulated 
energy prices on each relevant market?  
What is the proportion of customers with social tariff?  
 

Unit of measure  Regarding the existence of price regulation: Yes/no and qualitative explanation of what 
regulation exists.  
Regarding the customers: Proportion of customers and their consumption relative to the 
total number of customers and consumption in each considered relevant market.  
 

Data 
completeness  

NRAs should have access to such information as part of their basic market monitoring.  

Source: CEER draft Handbook, p. 13 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook?  

How would you measure the metric? (10.000 Characters max.) 

 SEDC agrees with CEER approach.  
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What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

- 

 Comment (please focus your comments on issues related to data collection)  

- 

 

Metric 5.  Number of common standards for consumer data & for DSO-

supplier contract or existence of data hub 

Description  Efficient, safe and secure data exchange between stakeholders is vital to ensure a well-
functioning retail market and the possibility for new suppliers, both national and cross-border, 
to enter into a market. All suppliers both existing and new and other third parties (authorised by 
the customer) need to be able to access relevant customer meter data on equal and non-
discriminatory terms.  
CEER recommends having one national common standard (CEER Advice on Customer Meter 
Data Management for Better Retail Market Functioning).  
With a supplier centric model there is a need for agreements between DSOs and relevant 
suppliers. This might become a burden and even a barrier for small actors on a market.  
Where available and feasible, the existence of a data hub is an alternative option to ensure 
access to information on equal and non-discriminatory terms, including the implementation of a 
common standard. A data hub simplifies the market structure further, as suppliers only 
communicate with a centralised hub rather than with several DSOs.  
The roll out of smart meters may also make access to information on equal and non-
discriminatory terms easier. 
 

Purpose  The purpose of this metric is to monitor the possibility of accessing information easily for 
suppliers, aggregators and other third parties on the retail market. The lack of access to 
consumer data is a barrier for new actors, both national and cross-border.  
 

Source of 
data  

Possible sources of data include the following: the data hub or the metering operator regarding 
the common standards for historical data; the metering operator regarding the common for 
time-of-use data; and the DSOs regarding DSO-supplier contracts.  
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Quantifica-
tion  

In order to quantify this metric it will be necessary for the NRA to examine whether there are 
set processes regarding access to customers data for authorised supplier or third party. It will 
be important to show the MS level of implementation of the advice on data management or if 
there is a functioning data hub, which meets the functionality demands set by the Commission. 
More specifically, in order to quantify this indicator the NRA should consider the following 
questions:  
- Is there a procedure containing common standards regarding the accessibility of data for 
suppliers and third parties?  
- Is there a procedure for contracts between DSO-supplier in a MS where a supplier centric 
model is applicable?  
- Is there a data hub?  
 

Unit of 
measure  

Yes/or no for all the questions and related qualitative explanations  
 

Data 
complete-
ness  

NRAs should have access to such information  

Source: CEER draft Handbook, p. 14 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

How would you measure the metric? (10.000 Characters max.) 

SEDC underlines the importance of a metric on access to consumer data for different market parties.   

 

This metric should be connected with Metric 18. Percentage of consumers having access to online 

historical consumption information in order to clarify if common standards also apply to historical 

data. 

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

A survey including third party service providers may reveal the hurdles faced by new entrants to offer 

innovative services using data. 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

-  

 Comment (please focus your comments on issues related to data collection)  
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-  

 

Metric 6.  Availability of time-of-use metering and – where applicable – 

additional fee paid by the consumer to be able to have time-of-use prices vs. 

traditional metering 

Description  The availability of smart metering equipment and systems which allow time-of-use meter 
readings is a pre-requisite for consumers to be able to choose implicit demand response and 
flexibility schemes. Smart meters may also enable explicit demand response services through 
a dedicated standard interface, either as mandatory equipment or as an option.  
Availability of such metering might also include an additional fee for the customer.  
 

Purpose  The purpose of this metric is to determine if customers have the possibility to be active on the 
market through demand response or flexibility schemes. If the customer cannot access time-
of-use meter readings then this might distort competition on the retail market for new suppliers, 
aggregators and third parties with innovative contracts, as well as restrict market choice for 
customers. Lack of time-of-use-metering, such as hourly readings, hinders innovation and 
development on the market as a whole.  
 

Source of 
data  

Information request to DSOs, metering operators and retailers (in those markets where 
retailers may be responsible for meters).  
 

Quantifi-
cation  

We suggest that the NRA answer the following questions:  
 Are meters for time-of-use metering available for customers in each relevant market?  
 What type of time-of-use metering is available, e.g. hourly metering, day/night metering?  
 How many time-of-use meters are there in the MS? What is the number of time-of-use 

meters relative to the total number of metering points?  
 Is there an additional fee to install these meters on each relevant market? How much does it 

cost?  
 

Unit of 
measure  

Regarding the availability of time-of-use metering: Yes/no and qualitative explanations.  
Regarding the share of time-of-use meters, percentage: Number of installed meters relative to 
total number of metering points.  
Regarding the additional fee to access these meters: Euros for installation. 
 

Data 
complete-
ness  

NRAs should have access to such information as part of their basic market monitoring, 
although the detail on costs may be more difficult to obtain.  
 

Source: CEER draft Handbook, p. 15  

 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

How would you measure the metric? (10.000 Characters max.) 

For the evaluation of the metric, it is important that simple day/night time of use metering is not 

aggregated with more sophisticated forms of real-time metering, for which the time-frame should be 

linked to the market settlement period (hourly and where applicable shorter-term). Simple day/night 

time metering would only enable very basic forms of Demand Response and cannot be compared with 

the real-time metering needed for state-of-the-art smart solutions. 
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What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

- 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

-  

 Comment (please focus your comments on issues related to data collection)  

- 

 

Metric 9. Availability of a variety of pricing and billing options 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

Description  This metric describes two ways of differentiating an offer (pricing and billing) in retail energy 
markets. Retailers may offer different products based on the way in which they are priced or 
billed. The consumers’ bill contains key information, and may consist of information about 
the energy component price, the network tariff and taxes paid. This metric is aimed at the 
household market and possibly SMEs when and where applicable. 
  

Purpose  Various options of pricing and billing can present innovation in the market and create 
benefits for the customer.  
Examples of various pricing options may be fixed pricing, variable pricing, or wholesale-
based pricing. Wholesale pricing may be hourly, based on time-of-use metering, or monthly 
based on an arithmetic mean or load profile adjusted day-ahead price for the previous 
month, where time-of-use metering is not available. With wholesale pricing, the supplier 
earns its margin through an add-on per kWh or a monthly fee. Consumers should have the 
option to choose to be exposed to time-varying electricity prices, which reflect the value and 
cost of electricity and transportation at the moment of consumption. Armed with this 
information, consumers can make conscious choices – or automate the decision – to use 
less electricity at times of high prices and thereby reduce their energy bill.  
Variations of billing options could be many, falling essentially under two broad categories: 
Advance payments or post-meter reading payments.  
Post-meter reading billing should be advocated for consumers with time variable pricing, as 
this ensures that consumers are billed for the actual energy consumed during the billing 
period. As such, advance payments may be a barrier to demand response unless a correct 
settlement takes place after each consumption period.  
 



 

SEDC answer to CEER consultation on retail market metrics – September 2016                    |9 
 
 

Source of data  Information requests to retailers and information available on PCTs are the most common 
sources of this data. The ACER/CEER MMR already provides an overview of the main 
pricing options for most MSs, based on PCT information.  
 

Quantification  In order to quantify this metric the NRA should address the following two sets of questions:  
1) Is there a variety of pricing options? Tick boxes for the yes or no options below.  
 

- Variable price set and announced ahead of time (ex-ante). Example: Price is 
changed every month and announced before the start of the month.  

- Variable price that changes 4-12 times per year  
- Variable price that changes more than 12 times per year  
- Wholesale-based price announced ex-post plus fee and/or mark-up 

announced ex-ante. Example: The wholesale price changes every month and 
is announced after the month has ended, when the supplier knows what it paid 
on average during the previous month.  

- Price settled against monthly average wholesale  
- Price settled against daily/weekly average wholesale  
- Price settled against hourly average wholesale  
- Fixed price stipulated in the contract ahead of time. Example: Price and fee for 

the following 12 months are announced in the offer before the customer signs 
the agreement.  

- Fixed 3-11 months  
- Fixed 1-3 years  
- Fixed 4 years or longer  
- Mixed price based on both fixed and variable components. Example: 50% of 

the consumption is billed according to fixed rate (winter) and 50% according to 
a variable price (summer) component.  

- Mix of variable and fixed price  
- Pricing method varies between seasons  
- Other price that does not fit description above  
- Other pricing 1 (specify) _______  
- Other pricing 2 (specify) _______  
- Other pricing 3 (specify) _______  

2) Are there a variety of billing options? Tick boxes for the yes or no options available below.  
Direct debit  
Bank transfer  
SEPA4  
Credit card  
Cash  
Pre-payment  
Other (specify) _________  
 

Unit of 
measure  

Yes/or no for all the questions and any relevant qualitative explanations  

Data 
completeness  

NRAs should have access to such information as part of their basic market monitoring, 
although the level of detailed breakdown may vary.  
 

Source: CEER draft Handbook, p. 19-20 

How would you measure the metric? (10.000 Characters max.) 

A wide range of pricing options are important tools to enable some consumer participation, especially 

when smart meters are not installed.  

 

While the list appears sufficiently extensive, in the overall assessment and evaluation of the metric it is 

important to distinguish between those pricing offers that encourage the smart reaction to actual 

market price fluctuations on an hourly (or shorter-term basis), more long-term types of market-based 

pricing, and repetitive types for dynamic pricing that are based on standard patterns rather than 

actual market price developments.    
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What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

- 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

- 

 Comment (please focus your comments on issues related to data collection)  

- 

 

Metric 10. Availability of value added services for implicit demand response 

and self-generation 

Description  This metric is about the availability of contracts containing price mechanisms, and, or 
added services that allow consumers to reduce their load or shift it from peak to off-peak 
periods, as well as to self-generate. Availability of market infrastructure, e.g. smart 
meters, and procedures enabling consumers to receive the correct price settlement are 
essential to make implicit demand response and self-generation an established viable 
option for consumers.  
 

Purpose  The availability of demand response offers and flexibility services can indicate an 
innovative, competitive and diversified market. It can offer consumers the opportunity to 
lower energy costs by adapting to time varying prices that reflect price formation on well-
functioning wholesale market e.g. settlement against hourly prices.  
For customers it is essential to get clear information regarding the conditions when a 
contract is bundled e.g. with energy-efficiency services, products, maintenance services 
or other add-ons such as value added services.  
A second purpose of this metric is to determine if the customers have the possibility to 
self-generate their electricity and also to feed the surplus into the system. Fair access to 
market mechanisms and systems through which prosumers can feed energy into the 
energy networks are essential.  
It is however crucial that the contract terms for market arrangements above do not 
disadvantage the customer or limit customer benefits. 
  

Source of data  Survey to retailers and energy service companies  
 

Quantification  In order to quantify this metric the NRA should address the following questions:  
 Are there contracts available for implicit demand response such as time-of-use 

contracts or flexibility contracts?  
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 What kind of value added services or products that contribute to demand flexibility are 
available for customers?  
 
Automatically controlled or supplied with demand response switch  
Hot water heaters  
Storage – batteries  
Smart thermostat  
Gas heater  
Air conditionings  
Washing machines  
Refrigerators  
Electric car chargers  
Maintenance services  
Other  
Specify other:  
Questions regarding the conditions for self-generation.  
Questions whether the surplus of self-generated can be fed into the system  

 How many consumers participate in implicit DR through a contract?  
 How many customers have contracts, which include feed in from electricity, and/or gas 

from self-generation?  
 Are there appliances with demand response switches or other connection available on 

the electricity and gas market?  
 

Unit of measure  Yes/No and a qualitative elaboration, multiple choice. On self-generation: number of 
customers relative to the total amount of customers.  
 

Data 
completeness  

This is an area of the market that is developing that NRAs may not have started 
monitoring yet, hence data may not be complete.  
 

Source: CEER draft Handbook, p. 21-22 

 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

How would you measure the metric? (10.000 Characters max.) 

As indicated above, a clear distinction should be made between predefined time-of use pricing and  

market-based hourly (or shorter-term) pricing.  

 

 

The question “How many consumers participate in implicit DR through a contract?” is listed in the 

category ‘self-generation’. A quantification of consumer participation in implicit demand response 

options is important not only for self-generating consumers and should be assessed in general. The 

indicator should capture the number and percentage of consumer that have access to and actually 

signed up for real-time (hourly and where applicable shorter-term) pricing. It should be split for 

different consumer groups, based on the size of their consumption. This requires information to be 

disclosed by retailers.  

 

The simple metric of assessing the number of consumers participating in implicit Demand-Side 

Flexibility should complemented with an assessment of the effect of this engagement in terms of 

capacity (MW) available, and the volumes (MWh) delivered. The estimated demand from the set of 

consumers identified during the first step provides an upper bound on the capacity level of implicit 

Demand-Side Flexibility. To establish what proportion of this demand is actually responsive requires a 
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statistical exercise. As an example, the Australian Energy Market Operator examines correlations 

between periods of very high wholesale prices and falls in demand. The EU should develop a 

comparable approach that would be suitable for European market structures. 

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

Consumer associations, or market surveys could help to inform about what 3rd party services are 

available. 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

- 

 Comment (please focus your comments on issues related to data collection)  

- 

 

Metric 13. Availability of explicit demand response offers 

Description  This metric monitors the availability of products that provide explicit demand side 
flexibility in the market. In explicit demand response the “freed-up/ shifted” electricity is 
traded in electricity markets or used for other purposes. Consumers receive specific 
remuneration to change their consumption upon request (using more or using less), 
e.g. triggered by activation of balancing energy, differences in electricity prices or a 
constraint on the network.  
 

Purpose  The purpose of the metric is to assess if there are explicit demand response 
opportunities available and to which customers. In particular, it aims at identifying what, 
if any, market arrangements exist, allowing customers to free up or shift electricity 
usage and trade it in a market place. Moreover, it is of particular interest to monitor the 
flexibility capacity that is available on the market through these products.  
 

Source of data  The most common sources are likely to be information requests to TSOs and power-
exchanges.  
 

Quantification  In order to quantify this metric, the NRA should address the following questions:  
 Are explicit demand response opportunities available on each relevant market?  
 How much capacity is available through the use of explicit demand response 

contracts on an annual basis?  
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Unit of measure  Regarding explicit demand response opportunities:  
- Possible  
- Not possible  
- Possible but contracts not available  
- Possible and contracts available  
- Possible but no knowledge if such contracts are available.  

Regarding capacity measure: KW in total or proportion of total peak-demand.  
 

Data completeness  This is a new monitoring area for most NRAs. The gathering of data may prove difficult 
and, in the case of the capacity measure, may require estimates.  
 

Source: CEER draft Handbook, p. 24-25 

 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

How would you measure the metric? (10.000 Characters max.) 

COMPLETING THE DEMAND RESPONSE METRIC  

 

The metric is essential to assess the realisation of Demand-Side Flexibility potentials in Europe and the 

SEDC supports the quantification measures proposed. For market mechanisms essentially based on 

availability (balancing and ancillary services, and system adequacy mechanisms), the metric based on 

capacity (MW) contracted is appropriate. 

For the wholesale market and some reserves market where energy is traded, the indicator should 

additionally measure the volumes (MWh) of Demand-Side Flexibility sold into this market annually. 

 

For certain products, the reporting on capacities could be complemented with data on the number of 

activations or with additional information on the length of the concerned products, describing how 

long the flexibility is available for. 

 

These indicators should include a comparison with the total size of the product or market in question, 

in order to provide figures on the market share of Demand-Side Flexibility.  

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

The needed information should be provided by different entities according to the use of flexibility and 

the related main market body: 

- For balancing and reserves markets, such figures should be provided by TSOs, as already required by 

European regulation (article 17 of Commission Regulation (EU) No 543/2013 of 14 June 2013 on 

submission and publication of data in electricity markets). 

- For local system support services, data should be provided by DSOs.  

- The assessment of data availability on wholesale markets is more challenging. It may require 

reporting by different market actors, based on clear rules protecting sensitive information. 
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Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

- 

 Comment (please focus your comments on issues related to data collection)  

-  

 

  



 

SEDC answer to CEER consultation on retail market metrics – September 2016                    |15 
 
 

Metric 18. Percentage of consumers having access to online historical 

consumption information 

Description  Percentage of consumers having access to online historical consumption information  
 

Purpose  This metric is used to measure the possibility for consumers to access their consumption 
data through online tools. Having access to accurate historical consumption data enables 
consumers to compare alternative offers available in the market and make informed choices. 
It is also important for a consumer to get insight into their historical consumption in relation 
with the impact on the bill. This may, in turn, help towards a more responsible use of energy.  
Online access seems the most convenient way to access consumption data when required, 
especially in the case of a large amount of data (like hourly billing)  
 

Source of data  Research conducted by the NRA and potentially information requests to retailers and/or 
regulated companies.  
 

Quantification  Data available to the consumer must go back at least 3 years, if such data is available to the 
concerned supplier or DSO (if the customer is in the supplier / DSO portfolio for less than 3 
years, the data available must cover the whole period starting from the entry of the customer 
in the portfolio).  
The percentage should be broken down into 4 categories depending on  
the level of detail provided:  
- annual data;  
- monthly data;  
- daily data;  
- all the data required by the current supplier in order to proceed to billing: consumption on 
each billing period (annual, monthly, peak / off-peak, hourly,…).  
 
The metric should be calculated separately for gas and electricity.  

 

Unit of 
measure  

Percentage of consumers having access to online historical consumption information 
relative to the total number of consumers in the member state, to be broken down, if 
possible, by category as illustrated above.  
 

Data 
completeness  

N/A  

Source: CEER draft Handbook, p. 30-31 

 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

How would you measure the metric? (10.000 Characters max.) 

 This metric should be connected with Metric 5 on the number of common standards for consumer 

data & for DSO-supplier contract or existence of data hub, in order to clarify if historic data are 

available on commonly-used standard format and accessible to service providers.  

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  
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- 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

-  

 Comment (please focus your comments on issues related to data collection)  

- 

 

Metric 22. Percentage of prosumers 

Do you agree with the approach taken to measuring the metric in the current version of the draft 

Handbook? 

Description  Self-generation of energy allows passive consumers to become active “prosumers”. 
Being able to produce and consume energy, by using different available technologies 
(e.g. roof solar photovoltaic panels, batteries), allows the consumer to engage 
actively in the market.  
 

Purpose  This metric is used to measure the percentage of “prosumers” engaged with the 
market for self-consumed energy and related services. It indicates the percentage of 
consumers participating actively in the energy transition.  
 

Source of data  The most likely source for this data will be DSOs/TSOs.  
 

Quantification  The percentage of prosumers is calculated as the share of consumers that are 
registered as prosumers. The method of registration may be subject to national 
specificities; therefore the MS shall select the most appropriate method of quantifying 
the number of prosumers. The source of the data and the method of quantification 
must be clearly specified.  
 

Unit of measure  Percentage: Prosumers relative to the total number of supplier meter points/customer 
accounts.  
 

Data completeness  This is a relatively new monitoring area for most NRAs; hence data 
availability/completeness may be an issue.  
 

Source: CEER draft Handbook, p. 34 

How would you measure the metric? (10.000 Characters max.) 

The term ‘prosumer’ should not only include consumers with self-generation devices, but also 

consumers involved into demand response tariffs or programmes.  

 

Demand response is a growing system resource and a key for energy transition. It should be 
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considered as a constitutive part of the energy mix, and the active engagement of consumers through 

demand response - providing useful resource for the management of the electricity system - should 

also be recognised as ‘active participation into the energy transition’. 

 

Moreover, the development of home storage will make create strong opportunities for a combination 

of both self-generation and demand response. Consumers equipped with self-generation and storage 

may self-consumed stored electricity at time when prices are high. 

What would be the best source for the metric (multiple choice)? 

 Consumer survey  yes / no 

 Regulated companies   yes / no 

 Competitive retailers   yes / no 

 Others (verified PCTs, consumer associations, etc.)  

- 

Is this data available or could it be made available within your organisation?  

 Available 

 Could be made available  

 None of the above 

 

How can NRAs ask you for data in a way that would minimise administrative work? 

- 

 Comment (please focus your comments on issues related to data collection)  

- 


